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B. Com. (Gen.) EXAMINATION
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(Third Semester)
PRINCIPLES OF MARKETING-I
BC-305

(12/15-1)

Time : Three Hours Maximum Marks : 80

Note : Answer five questions in all, taking at least
Question No. 1 is compulsory. All questions

carry equal marks.

1. Explain the following in brief :
~~  (a) Marketing as an Art

(b) Reference Groups

(c) Product Commercialisation

(d) Fam.ily Packaging
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(e) Objectives of Labelling

(f)  Show PLC for Stylish, Fashion and Fads
Products '

(g) Difference between Marketing and Selling

(h) After sales-services 8x2 = 16
What is meant by Marketing ? Discuss the
various approaches to the study of marketing.

6,10

‘Explain Product differentiation and Market

segmentation and also discuss their differences.
8,8

Marketing Management involves its marketing
mix in relation to its external marketing

Environment. Elucidate. 16

"Product is the Centre point of all marketing

activitics." Explain and also give dclai]ed(

classification of products. 0,10

What do you mean by Product Planning ?
Explain its main ¢lements and components.
4.12

[ 3]

What are the types of Brand ? Explain in brief

the various brand policies the strategies. 6,10

Discuss the various stages of Product life
Cycle. Suggest appropriate strategies during

the growth stage of PLC. 106

Write short notes op the following :

(i) Test Marketing

(11) lt-npact of perception on Consumer
 behavior - 8,8

(Hindi Version)
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() S, e e weE SR @

Sfe-= T
() fagom qen fowa  H =R ;
(%) foa-sw= Hemd 8x2=16

2. fauom @ =m emE ¥ ? fowvm & sreEA
% fafam sfesmi =t =mem FT ) 6,10

3. T faadE g 9 faufees &
e HIT g S WY SRR W A
foam-famst i | ' 8.8

4, foUm yEy g WRd TElEm & ST{ER ®
foqo fogmn SR WA 81 TR RIS 16

5. “sam @ W A fEel @ Bw fag
g 1" =mem Hifsw g awgenl w1 fawgd

IR0 HIAT | | 8,10

6. IR P W ouel & S ® 2
4,12

7. wwe fFa YR w1 g € 7 fafrm wER

&L Fe aﬁfﬁm_ i ogen  Afa-Afgm w1 ol
I | : | 6,10
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8. IWE Wad-u% Hi fafe= e &

AR HISY | SR Saa-d% i A
sl % SRF SUgE Ofa-ifea w1 geE
sy - 10,6
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