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MARKETING MANAGEMENT
MC-203

Time : Three Hours . Maximum Marks : 70

Note : Attempt Five questions in all of 14 marks
, | each. Q. No. 1 is compulsory with seven
| -short questions of 2 marks each. Attempt
Jour questions by selecting one question
from each Unit in addition to compulsory
question.

Compulsory Question

1. Explain the following :

(1)  Societal marketing concept
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(i) Cognitive dissonance behaviour Or

(iii) Product line . Discuss the various factors that influence

: S o2 pricing decisions. How do types of competition
v imming pricin :

(g gp & influence them ?

(v) Distribution intensity

: Unit 111
(vi) Publicity
(vii) Network marketing. 4. What are the functions performed by
intermediaries ? How intermediaries change
Unit | with the types of product 2
2. Why is marketing changing with time ? How Or
a business can be benefitted with the change ? “The components of promotion mix acts as a
5 system.” Discuss this statement.
s
How marketing environment influences Unit IV

. : 5 >
maketing mix decisions | 5. What is Event Marketing ? Analyse the scope

of this area in the resent time.
Unit IT P

Or
3. What are the marketing strategies adopted in

Why more and more companies are focusing
; Ao 5

different stages of a product life-cycle ¢ on rural marketing in India 7
Explain.
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