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B. Com. EXAMINATION
(For Batch 2013 & Onwards)
_- (Fifth Semester)
SERVICE MARKETING
BC-506(iii)

Time : Three Hours Maximum Marks : 80

Note : Attempt Five questions in all. Q. No. 1 is
compulsory. All questions carry equal marks.

1. Write short notes on the following :
(a) Product Mix
(b) Pull strategy
(¢) Sales forecast

(d) Intensive distribution

(e) Tangibles
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() Market skimming
(g) Benefit segmentation
(h) Concentrated marketing.

Define the term marketing mix discuss its role

and strategies in service marketing.

. Explain the nature, characteristics and strategies |

of service marketing.

Define service consumer behaviour. Discuss :
the -importance of consumer behaviour in

services.

Explain the various methods used in pricing

the services.

What are the basic steps in service

segmentation ? -Explain.

Explain the SERVQUAL model for measuring
 the service quality. How does it help marketers
to deliver quality service ?
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8. Describe how the various service elements can
be used for positioning strategies ?

9. How services are different from goods ? What
are the marketing tasks to be carried out by
service marketers ? ' '
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